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Harvesting the Sun – Photovoltaics in the German Agricultural 
Segment   

 Farmers are among the top customer segments in Germany; they have played a significant role in this  

PV market for years. 

 With the increasing degression of feed-in tariffs and consequently declining profit margins, the number of farmers installing 

solar panels on roofs has constantly lowered in the past two years.  

 However, the price decreases for photovoltaics since the end of 2008 could mark a turning point: now is the best time to 

“reactivate” this customer group with the right strategy. 

 
 IN-DEPTH ANALYSIS  

 

  

First comprehensive analysis of agricultural customers  

The study not only provides structural data on the agricultural in-

dustry in Germany, but also highlights the particular requirements 

and behavior of farmers. The aim is to optimally adjust your com-

pany‘s approach and optimize its position in the consolidating 

German PV market. Amongst others, the study provides:  

 Description of the structure of the agricultural industry 

 Evaluation of financing conditions 

 “Best-practice patterns”: how to approach this customer group 

 

 

 

 

Possible installation capacity and market saturation  

Based on current statistic figures of the number and size of agri-

cultural enterprises in Germany, the report will provide you with 

estimations about the market potential of the analyzed customer 

segment.   

 Calculation of the possible photovoltaic capacity (nationwide 

and for the different federal states) 

 Estimation of the current photovoltaic market saturation (bro-

ken down to regional level) 

ESTIMATION OF MARKET POTENTIAL  

Market Potential  

  

  

Customer behavior and preferences     

The behavior and the preferences of agricultural customers is an 

important issue when setting up strategic marketing planning.  

The analysis is based on a primary research among more than 50 

farmers and provides information about:  

 Attitude of the farmers towards solar 

 Information sources used 

 Product characteristics required and role in the purchase decision 

CUSTOMER INSIGHTS 

Required Rate of Return  

 Required rate of return  
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Release Date April 2009, in cooperation with BSW-Solar and Solarpraxis 

Information Sources 

 Quantitative survey of customer group: 52 interviews with German farmers 

conducted in February 2009 

 Qualitative interviews with representatives from banks, regional machinery 

rings, PV system providers and wholesalers 

 Data retrieval from the EuPD Research database (InstallerMonitor 2008/2009©, 

PriceMonitor Q1/2009) 

Contents 

A.   Introduction 

B.   Key Figures about the Agricultural Sector in Germany  

C. Financing Possibilities for PV Systems 

D. Distribution Structure 

E. Farmers as End Customers  

F. Marketing Strategies and Recommendations 

G. Appendix 

Benefits for your 

Company 

 Gain in-depth understanding of current PV agricultural market segments by 

discovering market drivers and key success factors. 

 Obtain recommendations regarding a strategy for further market cultivation 

and penetration of agricultural PV sector. 

 Increase your knowledge of implications regarding product features and 

marketing mix. 

Included in Delivery 
 1x chart report (98 pages), high quality binding  

 available in English and German 

Price 

€ 1,880 (excluding VAT and S/H)  

Price per copy for extra printed versions: € 69 (excluding VAT and S/H)   

10% reduction for BSW-Solar members and subscriber of photovoltaik /  

pv magazine 

Author Christian Schossig, Associate Consultant 
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