
Concentrated Solar Thermal Power (CSP) – 
Now and in the Future 
 In times of rising demand for cost-efficient clean energy, CSP is a very promising technology.  

 This report is based on 39 quantitative and qualitative interviews with market players on all levels of the CSP value chain.  
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The two-
dimensional display 
of the EuPD 
Research national 
market ranking 
results shows the 
correlation of 
general framework 
conditions (natural, 
economic and 
political) and CSP 
market assessment.

It is not surprising 
that country 1 and 
the country 2 are in 
the vanguard of the 
ranking. The other 
European countries 
have good 
framework 
conditions but their 
CSP market 
assessment is not 
very high. Africa is 
strongly present but 
the framework 
conditions of 
country 6 are not 
very good. 

CSP Market Rating: Results
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Broad information on relevant national markets 
What are the countries relevant for CSP now and in the future? 

Which CSP projects are carried out and are in the pipeline? 

What market volumes are underway and projected on national 

and global level? And how is the global market segmented? 

 

Each national market is analyzed taking into account the fol-

lowing aspects: 

 Promotion conditions  

 R&D activities 

 Description and mapping of all current and planned CSP 

    projects 

 

In addition the national markets are benchmarked taking into 

account the following criteria amongst others: 

 Solar radiation 

 Climate risk 

 Political promotion 

 Market volume 
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Project Developers/EPC I: Type of Awareness

The CSP brand 
with the highest 
value regarding 
familiarity is again 
Company 1. 
Almost 48% of the 
survey participants 
that know this 
brand state that 
they have been in 
direct contact with 
the company. A 
further 21.7% 
have a fixed 
agreement with 
Company 1.

If aware: How well do you know these companies? Please tell me if you have just heard the name of the 
brand, have read or heard more detailed information on the brand or if you have been in any contact with 
one of these companies yourself.
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Project Developers/EPC I: Aided Familiarity versus Aided Brand Awareness

Taking into 
account the values 
in regard to aided 
brand awareness 
and familiarity, 2 
different groups of 
project developers 
can be identified.

Tier 1 represents 
the group of 
companies with 
the most 
experience as they 
have already 
constructed CSP 
plants.

Tier 2 represents 
companies which 
do not have such a 
long-term 
experience.
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Analysis of the CSP value chain:  Who are the market players 

on each stage of the CSP value chain? Which players are as-

sessed as the most important ones? What plant components do 

manufacturers supply? What development stage are project 

developers currently at?  

 

To answer these questions, suppliers, project developers and 

EPC companies are analyzed regarding the following aspects: 

 Unaided brand awareness 

 Aided brand awareness 

 Type of awareness 

 

Furthermore, customers of CSP projects were asked about their 

general assessment of renewable energies, reasons for an in-

vestment as well as about important criteria for the selection of 

a CSP project developer. In addition, the report displays impor-

tant communication channels for the acquisition of new cus-

tomers in the field of CSP. 

ANALYSIS OF NATIONAL MARKETS  

EVALUATION OF MARKET PARTICIPANTS
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